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Visao

Valores

A Missao da Abrange é promover institucionalmente o mercado de
produtos livres de transgénicos assegurando
o direito de escolha dos consumidores e agricultores.

Oferecer apoio a cadeia produtiva do agronegdcio com solugoes
tecnoldgicas e inovadoras, visando transparéncia, qualidade e seguranca,
com sustentabilidade econémica, social e ambiental.
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OUR IDENTIFY . OUR PRODUCTS

TRACEABILITY PROGRAM

TRACEABILITY - PROCESS TRACKING, FROM THE SEED UNTIL THE FINAL PRODUCT

CERTIFYING AGENCIES

Certificados / Cert/f/cates
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BRUSSELS SOY DECLARATION

Some Member States of the European Union have passed national regulations that enable food
producers and manufacturers as well as brand owners and retailers to label food items as GMO-free
in the respective national languages. Consumers are thus given a clear choice they can exercise
in the supermarket. Where implemented, such regulations have sometimes caused a significant
increase in the sale of food products labeled accordingly. Consequently, the demand for certified
non-GM ingredients is rising.

For animal products (milk, eggs. meat), soybeans or soy meal mainly imported from overseas
represent the single largest component through which GMO= wind up in feeding troughs and thus
in the supply chain.

Brazil is by far the world’s largest producer of soybeans that are NOT genetically modified. The
largest part of the soy products that are sold globally and labeled as GMO-free originates in Bra-
zil. Whether the European food industry, food retail industry and consumers will continue to have
a choice in future will therefore depend almost entirely on decisions taken by the Brazilian soy
industry. A significant influence is exercised by other operators in the supply and production
chains that usually take soy ingredients to the consumer.

The signatories of this Declaration include representatives of the industries that use soy in their
food and livestock production, as well as representatives of the European food retail industry,
which provide consumers with food products every day.

In recognition of the aforementioned facts, the signatories, being aware that:

* Brazil is currently by far the most important producer of GMO-free soybeans,
* in 2005 Brazilian law legalized the planting of GM soybeans,

e since 2005 the percentage of conventional, non-GMO, soybeans in the Brazilian overall
crop volume has continued to decrease year by year,

» this development is the consequence of an increased demand from China for GMO soy
that causes the redirection of the Brazilian flow of commodities from Europe to Asia and
diminishes the significance of GMO-free soy for Brazilian agriculture,

* the availability of conventional, non-GMO, soybeans has by now reached a relatively low
production level,

» segregated logistics and storage are, from time to time, restricting factors for the segregated
GMO-free supply chain,

» foreign buyers, in particular from Europe, are paying significant premiums for certified non-GMO
soybeans and soy meal on top of the market price for these products

hereby declare their full support of the continuad, and even expanded, production of GMO-free
soy in Brazil in order to provide European consumers with GMO-free foed products, thereby giving
them the option to exercise their right to individual food soversignty.

The signatories to this Declaration appeal to all interested parties in Brazil which are in the widest
sense involved with the GMO-free soy production in that country, including seed production, farming,
storage and processing, as well as with the transportation and export of soybeans and soy meal.




We jointly endorse and support the following measures:
Ensuring the expanded and widespread availability of conventional, i.e. of GMO-free
soybean seed for farmers wishing to produce conventional soy,

Developing a legal and commercial environment that strongly supports conventional,
GMO-free, soy production,

Ensuring fair distribution of the Non-GMO premium fetched on the international markets to
all participants in the supply chain, including Brazilian agricultural producers,

Enabling the continued and widespread availability of segregated storage systems and IP
systems necessary for delivering certified non-GMO soy commodities to international markets,

Expanding segregated logistics for transportation of non-GMO commeodities to the export
facilities in seaports,

Providing continued and expanded segregated storage and loading space in port facilities
in order be able to handle the volumes of certified non-GMO soy in demand in Europe.

These measures are in the end intended to ensure the coexistence of GMO and non-GMO product
flows in the short and long term.

The Brussels Soy Declaration is an initiative of:

Colruyt Group is one of the leading retail companies in Belgium.

' It operates in Belgium, France and Luxembourg with some 400

COlruytgrOUp own stores and over 500 affiliated stores. The group has sales
of over EUR 7.8 billion.

The Deutsche Verband Tiernahrung e. V. {DVT) is the association

l ) V [ for the animal feed and nutrition sector. As an independent trade
- — association, it represents the companies that manufacture and
TIERNANRONG 1 trade in feed, premixaed feed and additives for livestock and pets.

The more than 4,000 independent dealers of the EDEKA asso-
ciation, which represents small and mid-sized businesses and
cooperatives, have a unique history going back over 100 years.
In 2011, EDEKA, with its 12,000 markets and over 306,000
employees, posted sales of EUR 45.6 billion. EDEKA seeks to
contribute to the preservation of nature and resources - also
for future generations — and supports the growing availability of
environmentally friendly products.

Kaiser's Tengelmann GmbH is part of the Tengelmann Group of
Companies, an international trading concern, that also includ-
es the subsidiaries OBI, KiK and Plus Online. The companies
in this group are active in 15 European countries and employ
some 80,000 people in over 4,000 branches. lts annual sales
exceed EUR 10 billion.

Kaufland Group operates more than 1,000 self-service stores
and general stores in Germany and Eastern Europe. The com-
pany is located in Neckarsulm, Germany.

csr@kaufland.de




As a member of the Schwarz Group of Companies with head-
quarters in Neckarsulm, Lidl is among the leading companies
in the retail food sector in Germany. The company is also
active throughout Europe. In Germany over 30 legally indepand-
ent regional companies with some 3,300 branches and 65,000
employses work to ensure customer satisfaction.

Netto Marken-Discount, a subsidiary of the EDEKA association,
offers the best quality at very reasonable prices, and convinces
its 19 million customers each week with an attractive choice of
over 3,600 itema in more than 4,000 Netto outlets. We special-
ize in freah regional foods, and our product range is rounded
out by a broad Organics aalection and environmentally friendly
reusable products.

The cooperative REWE Group is one of the leading trade and
tourism groups in Germany and Europe. In 2012, the company
generated a total external turnover exceeding EUR 50 billion.
REWE Group operates 15,500 atoree with 327,000 employees in
13 Europaan countries.

nachhaltigkeit@rewe -group.com

The 14 members of the Swiss soy network represent pur-
chasers, producer associations, labeling and environmental
organizations, manufacti and retailers (Coop, Migros) in the
soy sector. Their goal is to convert at least 90 % of soy imports
to reaponsible and certified production by 2014.
info@sojanetz.ch

Sonae is the largest Portuguese retail company, with two major
partnerships in the shopping centres (Sonae Sierra) and in the
telecom, SSl&media sectors (Sonaecom). Sonase is the largest
non-financial group, with a consolidated turnover of EUR 5.74
billion in 2011.

ptsa@sonae.pt

The SPAR Austria Group is a Central European retail group with
outlets in Austria, Italy, Hungary, Slovenia, the Czech Repub-
lic and Croatia. In 2012, the SPAR Auastria Group achieved an
overall turnover of EUR 12.58 billion.
www.spar.at/nachhaltigkeit

tegut... is a mid-sized food dealer that for years has stood
for conscientioua management of food and nutrition issues
and their consequences for humans and for nature. This was
the basis for our early criticiam of Green Gene Technology
and our engagement with VLOG (Verband Lebenamittel ohne
Gentechnik), the association for food without gene technology.

e un'"“‘"‘*

Please direct inquiries to: info@brussels-soy-declaration.com
Brussels, May 2012







Ao contrario das situacdes anteriores temos a disponibilidade de
sementes livres diminuindo

Farmers’ seed options drastically
reduced in GMO-producing countries | The
Organic & Non-GMO ReportSource: non-
gmoreport.comTo access all the articles in
this month's issue of The Organic and Non-
GMO Report, SUBSCRIBE NOW, .
Farmers in the United States, Europe,

Brazil, India, and South Africa find fewer
non-GMO options as biotech companies
monopolize seed markets with GMOs This
Is the second in a 2-part series. One of the
claims made by proponents of genetically
modified crops is that GM technology
increases farmers’ seed choices. They also
claim that farmers in countries that restrict
GMO production have fewer seed o...
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Semear2011 e Fundacao
PROTERRA

Norma ABNT de Soja Livre

Certificacao ABRANGE de
Sementes

Soja Livre




SEMEAR
2011

ABRANGE PROMOTES
SUMMIT ON NON-GMO

MORE INFORMATION
WWW.SEMEAR2011.COM
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ASSOCIACAO BRASILEIRA DE NORMAS TECNICAS

FORO NACIONAL DE NORMALIZACAO
CERTIFICADORA DE PRODUTOS E SISTEMAS

COMISSAO ESPECIAL DE ESTUDO
NORMALIZACAO DA PRODUCAO DE SOJA NAO GENETICAMENTE MODIFICADA NO BRASIL
ABNT-CEE/143. AGO/SET - 2011
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Disponibilidade de Sementes / Distribuicao / Produtividade

Programa

S.(Q a
Livre

Cultive sua liberdade
de escolha |

Plante Soja Livre e colha resultados
E MILHO??? Contaminac&o via aérea — polinizacao cruzada

Fortalecer EMBRAPA Milho e Sorgo
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Tradiao e tecnologia para grandes resultados

UNIDADE DEMONSTRATIV_A

.
Enpe o oG b e e — A

LUCAS DO RIO VERDE/MT
Fundacao Rio verde

4 - : o O ST A
The time has come the farmers to discover new technologies and new soy planting options. P i H JIVRE. ATUANTE E RESPONSAV

with the field days of the Soja Livre Program. 65 3549-3942

Get 1o know inside news and get your talent for agribusiness stronger, It is a great opportunity
to select and get to know new soybean seed varieties in the market, resistant weed handling
and rotation, plant nutrition and deep your k ledge avoiding d by
genetically engineered crops,

Show that you are a Specialist producer in this special differentiated market enhancing you
financial gains with premium paid in you pockets.

Soja Livre Field Days
From January the 24th to March the 2nd - 9 AM
Check bolow the teble with detes and Jecuton ofthe Reld daysof the Soj Livee Progrem ond be part ofthis big event!

TOWN NAME OF FARMER PROPERTY NAME DATE

Lucos do B5o Verde Fundogdo fo Verde Fundogo Rio Verde 24 ¢ 75012013

Sapezol Cloudho Schechell Farendo N. $e0. Aparecida 29/01/2013

Compo Nove dos Poreds Sergo Stefonelo Farendo Cristea 017200

Novo Mutem Atorio Matheus (Nodox) | Fazendo S0 Jose 02/02/2013

Sirop Agrorarte Farendo da Agrorone 05/02/2013

Josh Vigelo ¢ cubes Fosends Vigolo 08/02/2013

Agrodnimaco Fazenda Agrodindmico 230272013

Alcides Lz Menn Farendo Menin 227/0272003
umidores que

chque para baixar programa que surglu para atender uma nac
Mato Grosso que buscam makor diverskiade

Geraldo Delol Farenda Tongwo 01/00/2013

Nowo Xowonting Endrigo Deldn Fozenda Monte Alagre 02/06/2013 1 convencional
ol agrondmicas

it dog sun.umus o diferendes opedes de

é
For more information please access www.sojalivre.com.br - . escoha na hora do plantio

O Programa S0j3 Livre reforga uma histora de mais de 35 anos 6o SUCesso com a
no Brasil. Opgdo técnica e economicamente vivel para ©

3, 0 culsvo convencional atende atualmente mercados aspecials,
oportunidades de diterenciaglo e de agregesdo de valor &

producia e & ex

cliqua.para baxar
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Cultive sua liberdade
de escolha

SQja
[ 1IVre

Cultive sua liberdacde
de escolha

Plante Soja Livre e colha resultados

www.sojalivre.com.br
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ProTera Foundation

ABRANGE takes part T c
discusses sustainability of soy

in Harvard University
international symposium

ABRANGE

Aprl| 2013

Boosting the

Over 200 entrepreneurs,
technicians and
specialists in soy o >
production have already
srmepimmieill Prolerra
Conference of the
ProTerra Foundation, to
" - ~ ” be held in May 14 in Rotterdam, Holland.

Soja Livre” program G, ey

B . 1 06 T by e - part in the event as 2 presenter of the “Soja
| n its third season, the “Scja Livre™ program ears new supporters among b iy o e i Livre” program and the development of the
agricultural producers and off-farm product suppliers. The program featured presentation with a focus on the S SIS Io Gt ot Brazilian market.
2 new event this year: the 1t “Soja Livre Rallye™, which marked the official il o B A Al e i o
beginning of activites. 244 partcpants competed i this challenge, covering a e i s 3
oute of 980 km across soy-producing properties. The big winner of the “Soja Livie for Brazilian agriculture and for
Rallye" in the Producer Category was the pilot Jaime Luiz Demarchi, joined by co- > X 2
the products’ acceptance by international markets.
pilot Vakdomiro Teodoro dos Arjos Junior, rom the cityof Sinop in Mato Grosso SR W ity oty i i i st &
The program itsel continues n ful force, with a larger number of participants s sl T Somesal B b
e e i 3 e g o it oy G o
production — which is more profitable than GM soy. The “Soja Livre™ program ProCiEts?, comment ATRANGE top et
s sponsored by eighteen companies (ten of which are seed producers) as well as
ssociations and also supported by another six

e association of important suppiers and the broad participation of producers
points to the maturity and relevance of ‘Soja Live'”, analyzes ABRANGE'S
executive director Ricardo Sousa.

BRANGE's executive
Auirmr Ricardo Sousa
was one of the panelists in
the symposium “Building the
Financial System of the Twenty-
First Century: An Agenda for
Brazil and the United States”,
organized last December in

Further information and registration: http://
www.proterrafoundation.com/default aspx

'orms from the species Helicoverpa zea have
caused total losses of over 2 billion reals
(= approx. USD 1bn or EUR 770,000) to Brazilian

has authorized the use of two biological and three
chemical products.
Producers also uphold that the Federal Government

, ne more positive distinguishing feature purity. "Apart from these advantages, the
for the productive chain of non-GM soy, program provides legal safety for seed producers
especially for 2 oroun with renard i intun can

formed by five sef
developing comp)| =
program Product Caramuru and Maggi

among the most admired in
agribusiness

elebrating their hundredth edition, Brazilian magazine
Dinheiro paid homage to one hundred personalities in

More than B0% of the corn seed
market and 70% of the soy seed

which market is detained by as little as
that are members of ABRANGE: the president of the Maggi four companies: Monsanto, Du
group, senator Blairo Maggi. and the vice-president of Pont/Pioneer Hi-Bred, Syngenta
Caramuru Alimentos, César Borges de Sousa. and Dow AgroSciences. These
numbers are revealed

in an article that was
recently published by
The Organic & Non-GMO
Report, which points

1o the risk of market
concentration and
monopolization.

in agribusinezz.

“Soja Livre” topic of news
feature by Rede Globo

he “Soja Livre”
program was the
focus of a detailed news
feature by Rede Globo,
Brazif's largest television
network. The feature
showed the spread of the
program in the State of Mato Grosso,
the country’s biggest soy producer, and the reasons for it:
high it and higher
profitability than transgenic sy, due to the premiua received
and to the non-payment of royalties.
The reporters have interviewed technicians who are
part of the program and producers who comment
on the advantages of "Scja Livre”, relating their
owin financial gains.

Th vidoo fasturs can be watched on tha followtng link:
httpi/g1 globo.comividacz/metogrossalmtrursl/t/
sdicosz/v/agrcult

cotton producers. These losses are directly due to the
cultivation of transgenic corn in

should pass a law determining the mandatory planting

‘was planted subsequently.

and only 10% of Helicoverpa. Besides, in
the Helicoverpa worm was akso facilitated
elimination of a natural enemy of the H

Glyphosate resistance
already cost American

zea, the army worm. In order to control 4 producers more than

of Helicoverpa zea, which currently USD 1 billion

crops in the western region of Bahia, the,

Agriculture, Animal Husbandry and Supp research study

conducted by Stratus,

an American agribusiness

consulting firm, reveals

that glyphosate-resistant plants have infested 24
million hectares in 2012, which is 50% more than
in 2011. The same study shows that in 2010, only
12% of properties hosted more than one species
of resistant herbs. Only two years later, 27% of
properties had at least two resistant species.

In order to fight this problem, agriculturists
have been constantly increasing the amount of

agrichemicals used. According to a study published

by the University of California in 2012, conducted
by a Penn State University team, “in 2011, the
fight against glyphosate resistance already cost
agriculturists close to US$ 1 billion a year.”

ast month, about 1,500 Polish apiculturists
deposited thousands of dead bees at the
entrance of the Ministry of Agriculture in

Warsaw. The protest, which
took place in March, was
meant to denounce the
impacts caused by GM corn
cultivation and the use of
agrichemicals on beneficial

! insects such as bees,

butterflies and moths. The

 focus of the demonstration

was the MON 810 transgenic

corn, by Monsanto, which produces insecticidal
proteins. The loss of pollinators affects

the environment and dramatically reduces
agricultural production.

he Sodial Security and Family Commission of
the Brazilian House of Representatives has
unanimously approved the report by congressman
Nazareno Fonteles (PT-PI), focused on advances and
challenges in public policies for food safety and
nutrition in Brazil.
The report contains strong criticism of
agrichemicals and GMOs, the so-called transgenic
organisms. The National Food Safety and Nutrition
Council (Consea) has taken part in all of the public
hearings. "We hope to contribute so that Brazil, a
country which is today a world reference in human
rights and food issues, can offer an even bigger
contribution”, says Fonteles.

Osemuny; largest
beer brewer, is the first

their beer is GMO-
free by wsing the official label “Ohne GenTechnik (= no
genetic engineering). “This new launch is a response to
customers’ demand for more transparency, and to the

jing i ionalization of the ity market”,
says Dirk Kolimar, Oettinger’s owner and main executive.
According to analysts’ assessment in the beverage
market, the launch should have a heavy impact on
the beer industry, due to the product’s newly added
ecological appeal. According to polls, more than 70
percent of German consumers reject GMOs in food or
beverages.

Abrange Newsletter — Published by the razilian Assodation of Non-Genetically Modrfied Grain Producers (Abrange)
Rua Tabapua, 1123 - 19° andar - . 193/194 - 30 Paulo, 5P - CEP: 04533-014 - Tel: 55 (11) 2892-7101 - e-mail: abrange@abrange.org
‘webstte: waw abrange.org — Journalist in charge: Alex Branco Mth: 12.834




Politicas Publicas

> Biodiesel como foco em producéo livre de transgénicos

» Armazéns para promover a segregacao

» Pesquisa em variedades livres de transgénicos

»Fortalecer comercializacdo de sementes Nao OGM Embrapa

» Apoio na comercializagao de sementes certificadas ABRANGE

» Apoio a sementeiros focados na producao de gréos livres de transgénicos

»Disponibilizacao de dados consolidados do registro de sementes no que
diz respeito a transgenia x ndo OGM
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www.abrange.or
www.solalivre.com.br

abrange@abrange.org

+55 11 2892 7101
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